
 

 

Call For Papers:  
From Production/Consumption Dichotomy to Prosumption  

A compilation of essays to be edited by Dr. Shay Hershkovitz  

 

The information age and the digital revolution that began towards the end of the twentieth 

century, mark a paradigmatic shift in the discourse concerning the world of trade, production, 

marketing, advertising and consumption. From a world ordered by terminology 

differentiating the producer from the consumer, in recent years we have witnessed a shift 

towards a new world, one that is changing and restructuring this terminology (Ritzer, 2009, 

Ritzer and Jurgenson, 2008).  The advent and spread of accessible digital technologies, such 

as advanced cellular telephones, the internet, and the shift from a linear top-down network 

(Web 1.0) to a network based on user generated content (Web 2.0), all indicate a new world 

that requires a new conceptual language.  

In 1980, futurist Alvin Toffler coined the term "prosumer" (Toffler, 1981), a convergence 

of the terms producer and consumer. However, this term and its meaning only became 

established some fifteen years later with the shift from a linear type of exchange to a dynamic 

exchange based on consumer involvement in the production, marketing, distribution and 

advertising processes (Vargo and Lusch, 2004). Trends linked to changes in consumer 

behavior (Gabriel and Lang, 2006) and the development of advanced technological capacities 

highlighted the need for consumer involvement in the production process. However the shift 

in the production/consumption relationship is not only restricted to the economic and 

commercial, but is an expression of a more profound cultural change, which re-defines a 

human consumer culture that seeks - or purports - to define human physical and spiritual 

existence. 

But, is this a new kind of capitalist logic, as some are so quick to announce, or has 

prosumption always been there, albeit in different ways?  Does it embody emancipating 

consumer potential? Are consumers now able to express themselves more authentically and 

originally after years of subjugation to the one-sided power of industry? Or perhaps 

prosumption is nothing more than the current expression of traditional capitalist exploitation 

– a new form of slavery in the social factory? (Zwick, Bonsu and Darmody, 2008; 

Pietrykowski, 2007).  What are the implications of prosumption in the political, social, 

economic, cultural, media, educational and legal realms?  Who is the prosumer in each of 

these areas and how does the interaction between traditional producers, consumers and goods 

change? 

The collection of essays, "From the Production/Consumption Dichotomy to 

Prosumption"  edited by Dr. Shay Hershkovitz, discuss these and other questions.  This, still 

mostly uncovered ground, can potentially generate a multi-disciplinary discourse from 

diverse perspectives: economical, political, sociological, technological, educational, legal, 

artistic and more.  Essays can be theoretical, empirical or both and can encompass global or 

local arenas. 

The compilation will be published in Hebrew and English and will be circulated in Israel 

and worldwide under the academic auspices of the Sapir Forum of Culture.  Researchers 



from a range of disciplines are invited to submit their papers for anonymous peer reviewing, 

as generally accepted for academic papers. Final date for submitting papers is July 1, 2011. 

 

Rules for submitting papers: 

 Papers may be submitted in Hebrew or in English, by email only (Hebrew papers will be 

translated into English by the Forum). Email address for submission: 

sihrskob@mail.sapir.ac.il 

 Papers must be previously unpublished, or accepted for publication, and not currently 

under peer review for any other journal or compilation of essays. The author is responsible 

for obtaining copyright permission for all visual material included in the paper – if any 

 Papers should be between 5000 – 8000 words, excluding abstract, appendices and 

references.  Charts or tables must be inserted into the text where they should appear in the 

paper. The pages of the paper must be numbered. 

 The paper must include, on a separate page, a header with the name of the paper, name/s 

of the author/s, their academic affiliation and contact details. To ensure anonymity of the 

peer review, the body of the paper may not contain identifying information of the author 

or academic affiliation. 

 Font: David 12, double spaced, justified margins. 

 Heading must be centered and in bold. Sub-headings must be in italics. 

 Keep to a minimum number of footnotes. 

 The paper must be submitted as a MS Word file. 

 APA (American Psychological Association) rules for in-text citation of sources and 

references will apply. 

Full bibliography must be presented at the end of the paper. 

The Sapir Forum of Culture is a study, discussion and research framework for Israeli scholars 

who deal with questions and theories relating to culture and who are interested in developing 

comprehensive theories on culture. Such a theory may serve as a tool for assessing the extent 

of "cultural expansion" in human life, a tool for identifying cultural processes and for 

understanding the process and nature of new cultural integrations – structured or 

spontaneous; or theoretical, conceptual and methodological criteria for expanding cultural 

research, defining its terms and assessing its outcome; and analytic-application tools for 

examining their standpoint towards the cultural other and towards the people of that culture 

in general. 
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